
 
 

What this research is about 

Gambling has become increasingly available in 
Western countries. This availability has resulted in 
more people gambling and experiencing gambling 
harm. Studies suggest that about 4 to 8% of adults 
experience some form of gambling related harm. 

Gambling losses total an estimated $400 billion across 
the world. Gambling is recognized as a major public 
health issue, given the high rates of gambling related 
harm and financial losses. There are calls to put in 
place strategies to reduce gambling related harm. 

Public perceptions of gambling may shape policy for 
harm-reduction strategies. Public perceptions may be 
a key factor in public support to reduce gambling 
harm. Understanding people’s attitudes towards 
gambling products has important benefits. First, it can 
reveal if the public has accurate views of the harm of 
gambling. Second, assessing perceptions of harm for 
individual products can give policy makers a target for 
public policy. The public are more likely to support 
policies that regulate gambling if they know it is 
harmful. In this study, the researchers assessed harm 
perceptions of nine popular gambling products. They 
did so for each gambling product individually and for 
the nine gambling products together. 

What the researchers did 

The researchers used data from a larger project on 
gambling and lifestyle behaviours. This larger project 
included 2,112 adults from Australia. The participants 
were recruited online by the web panel provider 
Pureprofile. They were recruited to be representative 
of the Australian population. 

Participants completed a survey in 2019. In the 
survey, participants were asked about their 
demographic characteristics, such as age and gender. 
They rated how harmful nine gambling products were. 
These products were electronic gambling machines 
(EGMs), casino table games, horse/dog races, sports 
betting, Keno, private betting, lottery, scratch tickets, 
and bingo. Participants were also asked how 
frequently they played each gambling product and 
how much money they spent on it in a typical month. 
Lastly, participants completed the Problem Gambling 
Severity Index (PGSI), which was used to assess 
gambling related harm in the past 12 months. 

What you need to know 

Gambling has become more available and is 
considered a major public health issue. Public 
perceptions of gambling harm may help policy 
makers create strategies to reduce gambling related 
harm. The researchers examined the perceived harm 
of nine popular gambling products. They surveyed 
2,112 Australian adults. Electronic gambling 
machines, casino table games, betting on horse/dog 
races, and sports betting were perceived as harmful 
by the majority of participants. Keno, private 
betting, lottery, scratch tickets, and bingo were not 
rated as being harmful by most participants. 
Participants who gambled less frequently were more 
likely to perceive the gambling products as harmful. 
Participants with more severe problem gambling 
were also more likely to rate the gambling products 
as being harmful. The results suggest that many 
harmful gambling products may not be perceived as 
harmful by the public.   
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What the researchers found 

The majority of participants rated EGMs (70%), casino 
table games (64%), horse/dog races (59%), and sports 
betting (53%) as harmful. This suggests that the 
Australian public would support the introduction of 
policies that further regulate these gambling 
products. The remaining products were not rated as 
harmful by the majority of participants. 

Bingo and scratch tickets were rated inaccurately as 
the least harmful gambling products. EGMs, casino 
table games, and sports betting were correctly 
recognized as the most harmful. Horse/dog racing was 
perceived to be relatively more harmful than some 
other gambling products. This was in contrast to its 
harm ranking by a large group of 11,177 Australians in 
a previous study.  

Two factors were associated with perceived 
harmfulness. The first was higher PGSI scores. 
Participants with higher PSGI scores were more likely 
to rate the gambling products as harmful than 
participants with lower scores. The second factor was 
less frequent gambling. Participants who gambled less 
frequently were more likely to rate the gambling 
products as harmful than those who gambled more 
frequently.  

Women, people with high socioeconomic status, and 
participants living in regional areas perceived the 
gambling products as more harmful. Younger 
participants were more likely to perceive scratch 
tickets, bingo, lottery, keno, and private betting as 
harmful. Women were more likely to perceive casino 
table games, EGMs, horse/dog races, and sports 
betting as harmful. Participants with higher 
socioeconomic status were more likely to rate scratch 
tickets, casino table games, betting on horse/dog 
races, and sports betting as being harmful. People 
living in regional areas were more likely to perceive 
EGMs, horse/dog races, casino table games, and 
sports betting as being harmful.  

How you can use this research 

This research can be used by policy makers and 
regulators to create policies to reduce harms 
associated with gambling products.  
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About Gambling Research Exchange (GREO) 
Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca. 
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